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THE GOOD, THE BAD, AND THE UGLY

Below are the listings for three similar products—a good listing, a bad listing, and 
one that’s downright ugly! 

Your listing is not the only reason for good or bad sales, but it can be a significant 
factor, due to how strongly it is linked to your marketing and advertising.  

It’s important that you have the best product listing possible—so read on, and 
make sure you know the difference! 

https://nicksasaki.com/go/


THE GOOD, THE BAD, AND THE UGLY

If you are wondering what difference a listing can make, here are the estimated 
monthly sales and revenues for the three products:  

▸ The Good: 2,300 Sales - $65,478 

▸ The Bad: 67 Sales - $1,339 

▸ The Ugly: 45 Sales - $414
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THE GOOD
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THE GOOD

▸ Title: They describe product 
features (e.g. “600F Heat Resistant”), 
which is good. This is decent, but 
could include benefits. 

▸ Images: The images are great. Good 
mix of lifestyle and infographics 
showing the product features, as 
well as some awards. They should 
include benefits.  

▸ Bullet Points: The bullet points are 
great. They have used them to give 
more information and use more 
keyword. They have used benefits 
and not just features. They also 
include a bullet overcoming 
customer objections.
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THE BAD
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THE BAD

▸ Title: Very basic, sufficient at best. A 
couple of features but no benefits. 

▸ Images: Basic at best. They have 
used four images (which is better 
than one) but have no features or 
benefits, and repeat images of their 
packaging (which is a waste). 

▸ Bullet Points: They do mention a 
couple of features and benefits. 
However they are not making the 
most of all the space Amazon give 
them. They do not include a bullet 
to overcome customer objections 
which is critical.
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THE UGLY
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THE UGLY

▸ Title: All it contains is the brand and 
the product. 

▸ Image: One image only. Amazon try 
hard to help their sellers sell by 
giving them 7-9 images—this is 
downright lazy and short-sighted. 

▸ Bullet Points: Virtually non existent. 
“Great tool for decorators”—but 
WHY is it great for them? Nothing to 
overcome customer objections.
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